A SPA FOR YOUR HOME!

Some extraordinary gadgets and accessories are now finding their way into luxury bathrooms.
Abhilasha Ojha finds the humble space completely transformed

he humble bathroom is fast getting

amakeover. Scrubbing away its

simplicity, it is getting dressed in

expensive accessories and bespoke
spas (more on that later) and a sharp design
focus are the new trends. “Yes, we are bring-
ingspas into the homes of the rich and in-
fluential,” says Hemant Atrish, CEO, Tech-
nology Pools, busy completing projectsin
Europe, UK, Middle East and, of course, In-
tia where discerning clients are maovi ng
several notches up the regular steam, sauna
andjacuzzi facilities,

And they're moving ahead in style. Atr-
ish shares an example of a spa that he had

“done for a client'in Surrey, England. The
client wanted a complete makeover for his
bathroom: to create a more Zen-like style
and convert it into something more than
justa bathroom that would'seat not one.
two or three, but six people! So, six massage
jets were positioned along with other fit-
tings, including a special water proof plas-
terwith the entire spa getting a glass-mosa-
ic-tile finish. What's more, special in-built
light fixtures were created (with colour
changing lights installed too) along witha
heating and ventilation system fitted to the
room (it's not wise to call itjust a bathroom;
right?). “You could organise a party in that
space,” laughs Atrish. The cost: Rs 4 lakh
onwards.

Never mind the recession, it seems that
when it comes to bathrooms, gadgets and
accessories are getting better and fancier.
While nicely ensconcing a spa, where
vouw'd once only washed and bathed, is on
top of the list of must-haves, there's no
dearth of other options for the humble
bathroom. Take fcml, the makers of luxu-
ry bathware and other home accessories,
for instance. The brand also promotes a
range of international bathware brands,
and Gessi, for example, has launched its
Private Wellness line in India through

feml for the summer season. Since well-
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tronic control panel.
While the shower has
separate groups of noz-
zles through which wa-
ter can, for instance,
drench the body but not
the face [you heard that
right), the electronic pan-
el ensures a cascading
rainfall in your bath-
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SETTING SPAS AT HOME

als used; | remember
seeing a basin priced at
Rs 65,000 at the feml
showroom in the NCR
where the special steel
finish material was
the same as that used
in NASA spaceships!
By that yardstick, the
“UFCY" bathtub by Agape

The feml store in New Delhi stocks a range of

high-end bathware

Prasad, director (sales), Grohe India,
Designed smartly, Grohe's “free hander” is
priced at Rs 28,395,

But in what's the ultimate in bathroom
luxury brands, Swarovski and Kludi, hav-
ing collaborated for 18 months, came out
with a stunning concept in what Kludi
calls "bathroom architecture”, which is es-
sentially a unification of three basic sle-
ments in bathroom architecture: Bland of



